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Education and Law Enforcement 
In Food Distribution 
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The Federal Trade Commission has 
shown a particular concern with the 
state of trade practices in the food in- 
dustry. In recent months, some in the 
industry have also shown a particular 
concern with the state of things at the 
Federal Trade Commission. It may be 
useful to this audience to review here 
the Federal Trade Commission’s cur- 
rent program in this industry. A look 
at where we've been, and where we're 
going, will show that the Commission's 
current program is neither a shot in 
the dark nor an irresponsible usurpa- 
tion of power but a sincere attempt to 
carry out a part of the mission assigned 
to the Commission by Congress when 
the Commission was first created. 

AUTHORITY 

Congress has granted to the Com- 
mission authority to enforce compli- 
ance with, among many other things, 
the Robinson-Patman Amendments of 
Section 2 of the Clayton Act, prohibit- 
ing price discrimination and discrimi- 
natory allowances and services. Con- 
gress has also directed that the Com- 
mission shall prevent “unfair methods 
of competition in commerce and unfair 
or deceptive acts or practices in com- 
merce.” If facts established in an or- 
derly and fair proceeding show that 
the law has been or is being violated, 
the Commission may issue an enforce- 
able order to cease and desist. 

To carry out this enforcement mis- 
sion, Congress granted to the Commis- 
sion broad additional powers of in- 
vestigation and publication. Since its 
creation, the Commission has had the 
power “to gather and compile informa- 
tion concerning, and to investigate 
from time to time the organization, 
business, conduct, practices, and man- 
agement of any corporation engaged 
in commerce, excepting banks and 
common carriers . . . and its relation 
to other corporations and to individ- 
uals, associations, and_ partnerships.” 
The Commission has also been em- 
powered “to make public from time 
to time such portions of the informa- 
tion obtained by it (under this au- 
thority) except trade secrets and names 
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of customers, as it shall deem expedi- 
ent in the public interest.” 


HOW IT BEGAN 

On October 9, 1958, the Commission 
resolved that it should use “any and 
all powers conferred upon it by law 
and any or all compulsory processes 
available to it” to “investigate and 
study the integration and concentra- 
tion of economic power at the retail 
level of distribution in the food indus- 
try” including “investigation and study 
of corporatons operating as whole- 
salers, manufacturers, distributors, 
brokers, or otherwise concerned with 
the distribution of food products in 


commerce.” The resolution was pre- 
ceded by a statement of four reasons. 


These four reasons were as follows: 
1. A substantial percentage of all 
antimonopoly investigations by 
the Federal Trade Commission 
was of alleged violations of law 
in the food industry; 


2. The Commission had received 
many complaints that in the evo- 
lution of food distribution in re- 
cent years there have developed 
tendencies to concentration of 
economic power, to collusive 
price action, and to unfair com- 
petitive methods; 

3. There is broad public interest in 
preserving competitive free en- 
terprise in the food industry and 
in preventing unfair methods of 
competition in this industry; and 

4. For these reasons and for the 
purposes set forth by Congress in 
the Federal Trade Commission 
Act, an investigation of the food 
industry by the Federal Trade 
Commission would be in the pub- 
lic interest. 


(Continued on page 6) 


down the line. 


is so widely practiced. 


of this publication.—Ed. 


IN LIEU OF EDITORIAL 


FTC QUESTIONNAIRES—From all indications within. and without 
the industry, there are broad differences of opinion concerning the 
Federal Trade Commission’s present program of activity. Charges and 
counter-charges are being made that our Constitutional Rights are being 
violated by requiring business men to incriminate themselves through 
the “questionnaire”—enforcement plan.” 

If this column believed for a minute that this was the objective of the 
Federal Trade Commission, and that it would become physically pos- 
sible for the Commission to enter enforcement proceedings against the 
thousands of firms that well might profess violation via this question- 
naire, we would be fighting the pricedure tooth and nail all the way 


But wholesale violation of the Robinson-Patman Act in the food in- 
dustry is no secret, and the Commission is in position to move at will 
against any number of violators. So much so that this program has been 
devised as an educational program in order to make unnecessary these 
very moves which would in themselves be discriminating, since violation 


Because the Robinson-Patman Act was devised to protect the seller 
against economic pressure of large buying organizations, and because 
up till now the very lack of enforcement has forced many small sellers 
to the wall, and continues to do so, this column welcomes the present 
activity of the Federal Trade Commission. Furthermore it seems ap- 
parent that both buyer and seller will benefit tremendously, if, through 
enforcement, it becomes possible to sell and buy a product on its merit 
rather than on the basis of the “deal” involved. 


At any rate, we take this opportunity to present the position of the 
Federal Trade Commission. Chairman Kintner has made hundreds of 
talks before various trade groups during the past 15 months since his 
program was announced. Except for specific references to the group 
addressed, his talks are much the same. That reproduced here was 
given before the National Frozen Food Association Annual Meeting in 
New York on October 23. It deserves a careful reading by every reader 
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FTC’s PROGRAM 
(Continued from page 5) 


On June 29, 1959, the Commission 
released an interim report on its eco- 
nomic inquiry into food marketing. On 
May 22, 1960, the Commission made 
public a 338-page staff report on Con- 
centration and Integration in Retail- 
ing, Part I of the Economic Inquiry 
into Food Marketing. 

The Commission’s Bureau of Eco- 
nomics is now conducting Part II of 
this inquiry. Questionnaires were 
mailed on August 26 and 29 to all com- 
panies freezing fruit, juice concen- 
trates, or vegetables. The deadline for 
the return of these questionnaires was 
October 31. The Bureau has received 
indications that the companies are 
making a sincere effort to meet the 
deadline. Publication of the report at 
an early date should prove to be help- 
ful to this industry as well as to the 
Commission. 

To complete the major part of the 
inquiry into food processing, the Bu- 
reau is now sending a similar question- 
naire to the canning industry. Here 
again, the scope is limited to fruits and 
vegetables, and the emphasis concerns 
sales promotion expenditures. 

A third questionnaire is being 
planned by the Bureau and addressed 
to those who are distributing frozen 
foods. This questionnaire will be a 
brief, probably one-page, affair request- 
ing information on sales by frozen 
food distributors to large chains, inde- 
pendents, and other classes of custom- 
ers serviced by them. Thus, the pres- 
ent analysis of frozen food sales will 
be extended to a complete analysis of 
the flow of frozen foods from freezers 
to retailers. 


ANSWERS NEEDED 

In our work of protecting fair com- 
petition throughout the food indus- 
try, we need answers to such questions 
as: What proportion of all frozen fruit 
and vegetables moves directly from the 
freezers to the large corporate and 
other chains directly, to the chains 
through distributors, and to other re- 
tail outlets? Previous questionnaires 
covered large buyers, but the Commis- 
sion wants to know how far practices 
disclosed by such questionnaires spread 
throughout the industry. Are the sales 
promotion allowances given by food 
manufacturers limited to the large cus- 
tomers or do they honeycomb the in- 
dustry? How much of the sales ex- 
penditure of manufacturers goes into 
such allowances, by contrast with reg- 
ular selling activities and advertising 
to the general public? Is it necessary 
to use sales promotion allowances in 
order to succeed in the competition of 


6 


the industry today? To what extent 
has the trend toward such allowances 
represented a shift to new selling tac- 
tics which, it may have been hoped, 
would escape the impact of the Robin- 
son-Patman Act prohibition of price 
discrimination? Answers to these ques- 
tions are necessary if the Commission's 
efforts to uphold free competition are 
to be conducted with fairness to all 
factors in the industry. 

It seems ot me that the industry and 
you people here today are also vitally 
interested in these same questions. 
They are the questions we all need to 
have answered for a better understand- 
ing of the industry. I assure you that, 
at the FTC, we are trying conscien- 
tiously to base our activities on an un- 
derstanding of business operations and 
that we do not—as we are sometimes 
accused of doing—make investigative 
forays completely ignorant of the facts 
of business life. 

When the frozen and canned foods 
studies are combined, the Commission 
expects to have covered a significant 
segment of the food industry. Al- 
though only the canning and freezing 
of fruits and vegetables will be covered 
—canned seafood and meat products 
are not included—the inquiry will ex- 
tend to the pickling and preserving 
phases of fruit and vegetable process- 
ing. Thus, the fourthcoming reports 
will cover a wide range of items sold in 
food stores—including a number of 
important products such as canned 
soup, baby foods, pickles and preserves 
—in which sales promotion payments 
to customers appear to be significant. 

The economic inquiry has provided 
background information for the: Com- 
mission’s current investigatory and en- 
forcement activities. We may expect 
that it will provide further useful in- 
formation in the future. 


PREVENTING SPECIFIC 
VIOLATIONS 


Separate and distinct but not far 
apart from the general economic in- 
quiry are the systematic efforts of the 
Commission in recent months to identi- 
fy and prevent specific violations of 
law by suppliers and others in the dis- 
tribution of food and food products. 
Section 2(d) of the amended Clayton 
Act prohibits the granting of promo- 
tional allowances unless such allow- 
ances are made available on propor- 
tionally equal terms to all competing 
customers. It has been the opinion of 
some whose opportunity to observe ac- 
tual conditions has been broad that 
this provision of law has been more 
honored in the breach than by com- 
pliance. The Federal Trade Commis- 
sion, in a coordinated program, is com- 
mitted to a thorough and serious ef- 


fort at effectively requiring compliance 
with this provision of the law. 

Among the powers granted to the 
Commission at the time of its creation 
was the power “to require . . . cor- 
porations engaged in commerce . . . 
to file with the Commission in such 
form as the Commission may prescribe 

. reports or answers in writing to 
specific questions, furnishing to the 
Commission such information as_ it 
may require as to the organization, 
business, conduct, practices, manage- 
ment, and relation to other ‘corpora- 
tions, partnerships, and individuals of 
the respective corporations filing such 
reports or answers in writing.” The 
law provides that the Commission may 
require the reports or answers to be 
made under oath and that they be filed 
“within such reasonable period as the 
Commission may prescribe.” The law 
provides for the enforcement of such 
orders in the courts. Failure to file a 
required report may result in notice 
of default and the forfeiture of $100 
per day so long as the failure to file 
continues, 

Last November, with the concur- 
rence of my fellow Commissioners, I 
appointed a staff Task Force to study 
possible methods by which the Com- 
mission might better carry out its 
Robinson-Patman enforcement respon- 
sibilities. The ‘Task Force recom- 
mended to the Commission considera- 
tion of the use of this power to require 
reports for the quicker investigation of 
appropriate cases. Suspected illegal 
brokerage payments and discrimina- 
tory promotional payments in the food 
industry have provided an appropriate 
area for the use of this technique. 

Since June, more than 400 orders to 
file special reports have been sent to 
corporations in the food industry. The 
background developed in the general 
economic inquiry and_ information 
from investigations already in progress 
using traditional field techniques per- 
mitted the intelligent definition of sev- 
eral projects. 

Preliminary field work had already 
been done on several promotions by 
large distributors. The Commission 
had reason to believe that as to each 
of these three special promotions, cer- 
tain suppliers had participated. The 
question remained—Had each supplier 
made available on proportionately 
equal terms similar participation to 
customers competing with those which 
held the special sales events? More 
than 100 questionnaires were sent out 
to selected suppliers. Industry coop- 
eration has generally been excellent. 
More than 95% of the respondents 
have already complied in full with 

(Continued on page 23) 
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Fr | Are you giving your institutional 
tle customers the best packaging? 


They can store and see unused portions 
in large-capacity Duraglas’ containers 


Wuen you package food for 
the institutional market in large- 
capacity Duraglas containers, you 
provide extra selling and user ad- 
vantages. Unused portions store 
easily in the original container 
until the food is all used. 

Easy-to-remove closures seal 


contents safely between servings. 

And because the containers are 
clean, clear glass, the people in 
the kitchen can tell at a glance 
what’s in the containers and how 
much is left. 

Glass, being inert, cannot affect 
the flavor and aroma of food 


either before or after the con- 
tainer has been opened. 

To furnish this $8-billion and 
growing “eat out” market, look to 
Owens-Illinois for Duraglas jars 
to serve your needs best. Call the 
nearby O-I office or write to 
Owens-Illinois, Toledo 1, Ohio. 


Owens-ILLINoIS 


GENERAL OFFICES - TOLEDO 1, OHIO 


DURAGLAS CONTAINERS 
AN (I) 


PACIFIC COAST HEADQUARTERS * SAN FRANCISCO 


ASSOCIATION NEWS 


Milan Smith Scheduled to 
Succeed Carlos Campbell 


Milan D. Smith, 1960 President of 
the National Canners Association, has 
been unanimously recommended by a 
special committee to succeed Execu- 
tive Secretary-Treasurer Carlos Camp- 
bell on his retirement next year, ac- 
cording to an announcement in the 
October 29 “Jnformation Letter.” Pro- 
vision is also being made to utilize Mr. 
Campbell's fine ability and knowledge 
of the industry in a_ post-retirement 
capacity. 

The special committee consisted of 
12 past presidents of NCA under the 
chairmanship of A. Edward Brown, 
1957 president. 

The “J/nformation Letter’ did not 
treat the appointment of Mr. Smith as 
an accomplished fact. The news item 
carried the headline “NCA Board to 
Consider Recommendation of Milan 
Smith to Succeed Carlos Campbell.” 
In the body of the text, however, it 
was pointed out that the committee 
had obtained Mr. Smith’s consent to 
serve if the Board approves, and it was 
further stated that the Board has, by 
letters from individual members, 
voiced its approval of the committee’s 
recommendations. 

The membership was informed of 
the committee’s recommendations in a 
special letter dated October 21 from 
Vice President John C. Hemingway, 
serving as acting president in this mat- 
ter. The letter stated in part: “Since 
the Board of Directors have by letters 
from. individual members, voiced its 
approval of the committee’s recom- 
mendations, it is expected that the 
Board will devote its discussion next 
Januarv largely to the problem of de- 
tails of the arrangement, giving spe- 
cial thought to: 

(a) Recommendations that the title 
of Executive Secretary presently used 


for the chief executive staff officer of 
NCA, be changed to one more in keep- 
ing with the duties of the position. 

(b) Utilization of Carlos Campbell's 
fine ability in and knowledge of this 
industry on a mutually agreeable 
basis.” 

The career of this young executive 
(41) is an impressive one. Son of a 
veteran canner, and life-time member, 
the late Albert T. Smith, he has been 
active in the industry in an executive 
capacity since 1941, interrupted only 


CARLOS CAMPBELL 
by his three-year period of | service 
(1954-57) as executive assistant to Sec- 
retary of Agriculture, Ezra ‘Taft Ben- 
son. He is presently president of the 
Smith Canning & Freezing Company of 
Pendleton, Oregon, and of other food 
packing concerns in Lewiston, Idaho, 
and Milton-Freewater, Oregon. 
In addition to his business career, 
Mr. Smith has been an outstanding 
leader in church and civic affairs. 


vancement 


MILAN D. SMITH 


RURAL AREA MARKETING 

The “Farm Journal” in cooperation 
with the United States Wholesale 
Grocers Association, is making an anal- 
ysis of marketing in rural areas, and in 
cities and towns of 100,000 popula- 
tion and less, according to an an- 
nouncement by Harold O. Smith, Jr. 
USWGA_ Executive Vice President. 
“The increasing importance of the 
grass roots wholesaler in a low cost 
food distribuiton will be pointed out 
by this special report at the opening 
session of the U. S. Wholesale Grocers 
Association Convention April 9-12 at 
the Americana Hotel, Bal Harbour, 
Florida,” Mr. Smith said. The report 
will analyze the operations of the 
Groce-Wearden Company based in Vic- 
toria, Texas, with branch depots at 
Bay City, Corpus Christi and Donna. 
The company serves several voluntary 
groups and a regional chain. 

: 

No Peas for School Lunch—All 
canned pea offers for School Lunch 
have been turned down because in- 
sufficient quantities were offered up to 
the October 21 closing date to permit 
national distribution. 


The National Pickle Packers Association during the 1960 
annual meeting expanded its “Hall of Fame” to include D. 
J. Ridenour, technical director, William J. Stange Co., 
Chicago manufacturer of soluble and ground spice season- - 
ings. Mr. Ridenour (left) received “Hall of Fame” award 
for creative technical achievements contributing to the ad- 
of the pickle industry. Presentation was made 
by L. Evert Landon, Nalley’s, Inc., Tacoma, Wash., who was 
re-elected NPPA president at the meeting. 
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GLASS 
PACKAGE 
DESIGN | 


BACK cy RAM 


ROSS: 
4 LACK WELL 


Crosse & Blackwell’s entire line of preserves is being pack- 
aged in this new container. Short, broad design featuring 
a double-ring stacker bottom allows 20 per cent increase in 
shelf facings and takes less space in storage. Label on the 
taper of the neck faces consumers from any angle and the 
wide mouth enables customers to spoon out the last of the 
contents without smearing fingers. Glass jar by Armstrong 
Cork Company; metal cap by White Cap Company, and 
label by Gamse Lithographing Co., Inc., Baltimore. 


® 


Southern California is the major - 
distribution area for this 2-pound jar ¢: 
of “Treat Time” creamy peanut -. 
butter, made by the All American Nut _ 
Co., of Downey, California. Meas- + 
uring nearly 9” high, the jar flares 
slightly outward and opens to 314” on: : 
top. Two caricatures court the kiddy 
trade as illustrated on the 4color’ 
label. Glass jars are supplied by the , \ 
Hazel-Atlas Glass Division of Conti- ‘¢ megeBeRRY 
nental Can-; Caps by Owens Illinois’ ° 
and Labels by Security Slited’ 
Company. 
4 


Gold Kist pure peanut oil is now 
being packaged in a 44-ounce decant- 
er-style bottle by Gold Kist Peanut 
Growers, Atlanta, Ga. New decanter 
has vertical blown ribbing at heel and 
shoulder. A recessed panel provides 
scufft-proof area for wrap-around label. 
Pinched shoulder makes bottle easy 
and safe for housewives to handle. 
Decanter has many re-use features. 
Closure has ample space for price- 
marking. Decanters and closures are | 
supplied by Owens-Illinois Glass Com- 
pany, Toledo 1, O.; labels by Dittler 
Brothers, Atlanta. 
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Delited Foods Division of American 
Syrup and Preserving Company, Nash- 
ville, Tennessee are packing their 
Delited Brand preserves in an attrac- 
tive and exceptionally convenient new 
glass container. It is a big 24 ounce 
economy package, ideal for large fam- 
ilies, and is retailed at popular prices. 
The jar stacks and displays well, is 
spot-labeled for maximum contents 
visibility and impulse buying appeal. 
Glass jars are by Anchor Hocking; 
closures by White Cap and labels by 
Brandau-Craig-Dickerson, Nashville, 
Tenn. 
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STATISTICS 


THE CANNED PEA 
SITUATION 


The National Canners Association, 
Division of Statistics, this week (Oct. 
27) issued the first stock report of the 
season on canned peas. The report 
shows that June 1-October 1 shipments 
were some 2.2 million cases less than 
last year, and approximately a million 
and a half cases less than during the 
same period in 1958—as might have 
been expected, due to the current re- 
duction in supplies available. 


The complete picture taken from 
NCA reports, is reproduced statistical- 
ly here to enable interested parties 
to compare the total supply situation 
with the past two years, by type and 
by area, and similarly the shipping 
record during this first four-month 
period. The comparison of October 1 
supplies by area, and by quality, is 
most revealing, and is in such complete 
detail as to make comment unneces- 
sary. Suffice it to say that extra stand- 
ard sweets are about the only item, the 
supply of which is reasonably close to 
last year. There will be a great many 
shortages in the other items in most 
areas. The supply by can size is gen- 
erally proportionate to the total sup- 
ply. 

In passing, it should be noted that 
NCA on October 27 also issued a re- 
vised report of the 1960 Pack. The re- 
vision consisted solely in listing the 
pack of Alaska peas in Western States, 
whereas in the report issued Septem- 
ber 14 (CT Sept. 19) Alaskas were in- 
cluded with the Sweets. The pack of 
Alaskas in the West consisted of 
661,112 cases, which should be added 
to the total Alaska pack and subtracted 
from the total Sweet pack as previously 
issued. Final figures are: Total Alaska 
Pack 5,220,643 cases, and Sweets ‘21,- 
601,741 cases. 


CANNED PEAS | 
Supply, Stocks and Shipments 
(Source: NCA Division of Statistics) 
(Thousands of Actual Cases) 
1958-59 1959-60 1960-61 


Carryover, 


8,495 9.650 6,426 
33,110 29,020 26,822 
Total Supply 41,605 38,670 33,248 
Shipments, 

10,267 11,996 9,805 


Stocks, Oct. 10. ........ 31,338 26,674 23,443 
Total Supply 
Pack Plus Carryover 
(Thousands of Actual Cases) 
1958-59 1959-60 1960-61 


N.Y. Me. 

1,182 1,042 911 
Mid-Atl. 

Early June 653 423 
7 1,242 1,145 


Midwest 
Early June .. 


6,217 5,385 


18,775 17,804 


40 


1958-59 1959-60 1960-61 


West 

Early June ..........0. 471 846 813 
ne 9,542 9,895 6,767 
Early June wa 7,983 7,715 6,620 
33,622 30,954 26,628 


Shipments June 1-Oct. 1 


(Thousands of Actual Cases) 
1958 1959 1960 


N.Y. Me. 
820 383 326 


Midwest 

Barly 1,596 1,644 1,628 
SWE 4,915 5,799 4,714 
West 

Early June ......cc000 165 242 273 
Sweet = 2,495 8,204 2,118 
10,266 11,996 9,805 
Early June .......000 1,898 2,127 2,093 
8,369 9,870 7,712 


October 1 Stocks 
(Thousands of Actual Cases) 


Early June 
1958 1959 1960 


Mid- Atl. 
121 65 42 
187 145 60 
157 203 129 


1.123 702 

Ex. Std.} 306 604 539 
Std 

6,085 5,589 4,527 

Sweets 

386 391 339 

320 224 190 

155 43 55 

357 249 110 

355 353 298 

147 157 184 

ey 11,565 8,803 8,450 

4,027 3,438 4,032 

std. 894 735 608 
West 

4,859 4,018 3,042 

1,622 1,969 1,332 

25,254 21,085 18,916 

31,338 26,674 23,443 


STOCKS AND SHIPMENTS 
Compiled by NCA Division of Statistics: 
CANNED APPLES 

(Basis 6/10’s) 
1959-60 
Carryover, Sept. 853,947 849,153 


Pack to Oct. 1 ee 574,601 392,795 
1,428,548 1,241,948 


1960-61 


Shipments during Sept. 279,585 420,746 
CANNED APPLE SAUCE 
(Actual Cases) 

1959-60 1960-61 
Carryover, 1,994,854 2,155,788 
Pack to Oct. 1 ..... -» 5,069,548 5,225,917 
7,064,402 7,381,705 


Shipments — Sept. 1,667,560 1,727,861 


CANNED RED PITTED CHERRIES 
(Actual Cases) 


1959-60 1960-61 
Carryover, July 1 ........ 197,433 335,740 


Total Supply 
J 


4,325,920 2,554,600 


- 1,691,918 1,045,250 
2,634,002 1,509,350 


ct. 
Stocks, ay 1 


CANNED ASPARAGUS 
(Actual Cases) 


1959-60 1960-61 
Carryover, Mar. 1 ........ 1,623,067 1,280,149 
Pack 7,073,684 8,041,684 
Shipments, Aug. 1 to 
Shipments, Mar. 1 to 
4,138,705 4,765,139 
4,558, '046 4,556,694 
CANNED SPINACH 
(Actual Cases) 
1959-60 1960-61 
Carryover, Mar. 1 ........ 1,128,364 1,899,619 
Pack, Aug. 1 to Oct. 1  eglemoenees: 
Supply to Oct. 1 .......... 6,667,358 6,630, 454 
=e Aug. 1 to 
N.A 801,199 
Mar. 1 to 
3,233,910 3,404,618 


N.A.—Not Available 


FLORIDA CITRUS STOCKS 


Compiled by Florida Canners Association 


CANNED CITRUS 
(Basis 24/2’s) 


10/10/59 10/8/60 
Grapefruit Juice ...... 1,373,926 1,411,591 
Orange Juice ....... ee 857,877 888,415 
Combination 
331,857 580,721 
2,800,797 
Grapefruit 
899,709 598,844 


Tangerine Juice ...... 219,999* 30,947 
Citrus Salad 250,135** 304,721** 


*Includes Tangerine Blends 
**Ineludes Orange Sections 


FROZEN ORANGE CONCENTRATE 
(1,000’s of Cases—1,000’s of Gallons) 


10/10/59 10/8/60 
Cases Gals. Cases Gals. 
48/6Z._............ 5,906 13,288 4,669 10,505 
i, 1,728 3,889 1,422 3,200 
595 1,784 377 «1,130 
Bulk Gals. .... 5,967 4,968 
Total Gals. .... 24,928 19,803 


TUC ANNOUNCES NEW 
HUSKER 


The United Company of West- 
minster, Maryland, has announced the 
development of a “new sweet corn 
husker, the B-10. The machines, tested 
commercially this past season, will be 
shown for the first time at the CM&SA 
Exhibit in Chicago next January. 


The company announcement states 
that the B-10 is “perhaps TUC's 
brightest development of all.” It is 
said to be faster with a realizable ca- 
pacity per feeder exceeding two tons 
per hour; more efficient with more 
precise automatic debutting with a 
minimum of waste and without angu- 
lar cutting. 


The company states that the B-10 
has many fewer parts, adjustment and 
lubrication requirements are reduced 
drastically, the machine is smaller and 
uses less power, yet ruggedly con- 
structed, and significantly, sells and 
leases for less money. 
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Mid-Atl. 
Early June 137 241 191 
638 483 554 
| 
| 
_ | 
| 
Midwest 
1,717 1,507 1,182 
uly 1 to 
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Combine Peas and Lima Beans PROFITABLY... 


with the Scott Improved Pea and Bean Combine 


Threshes tender peas and limas thoroughly, 
cleanly with only one operator. The high capacity 
and drastic labor reduction enables this Combine 
to pay for itself in a short time from the reduc- 
tion of labor alone. The same acreage can be 
handled faster with less equipment. This new 
Combine does not cost — it pays! 


ool, Vir 1224 KINNEAR ROAD, COLUMBUS 8, OHIO 


The new Scott Hydraulic, Bulk 
Handling Dump Hopper com- 
pletes the dumping cycle in less 
than 2 minutes. The large capac- 
ity (1400 to 1800 lbs. peas) elim- 
inates the need for trucks entering 
the field in most cases. 


Larger hoppers are available for 
sweet corn and other products. 


EQUIPMENT 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CORN METERS, 
AND ACCESSORY EQUIPMENT. 


UNITED COMPANY 


WESTMINSTER MD 
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TAXES 


How to Reduce Taxes by Making the Election 
to File as a Subchapter S Corporation 


By RICHARD O. BERTOLI* 


Ever since the 1958 “Technical 
Amendments Act” was passed, closely 
held small businesses have been asking 
the question “Will we save taxes by 
making the election to file as a Sub- 
chapter S Corporation (corporation 
taxed as a partnership)?” 

The answer should be “Yes” in the 
majority of cases, if the company meets 
the qualifications of the act. Why do 
I say “Yes,”” when you may have been 
given a carte blanche “No”? Let’s look 
at what a Subchapter S Corporation 
is, and you can answer the question 
yourself. 

Under the 1958 act, a corporation, 
with the consent of all of its stockhold- 
ers, can elect not to be taxed on its 
income. Instead, the stockholders 
holding stock at the end of the Corpo- 
ration’s taxable year report their pro- 
rata share of the companies income. 
Thus, the owners obtain the benefit of 
limited liability while eliminating dou- 


3—It must not be a member of an 
affliated group eligible to file a 
consolidated tax return. 

4—It must not have more than one 
class of stock outstanding. 

5—It must not have a non-resident 
alien as a stockholder. 

6—It must not have a stockholder 
who is not an individual (Cor- 
poration, trust). 

Companies making the election gain 

the Benefits of: 

1—Eliminating double taxation on 
corporate income, 

2—Reducing taxes by dividing in- 
come between the family, accom- 
plished by giving stock to chil- 
dren of present shareholders. 

3—Deferring taxes on income by 
electing to file on a fiscal year 
basis. 

4—Applying corporate losses against 
personal income. 

5—Applying personal losses against 
corporate income. 


election, since they will probably lose 
money in their first few years. The 
losses will be offset against the stock- 
holders salaries and outside income for 
tax purposes and thus offset the effect 
of the loss. 

Some consultants, who lack imagina- 
tion, argue that companies who wish 
to accumulate earnings for future ex- 
pansion should not make the election. 
In this, I wholeheartedly disagree. The 
tax benefits by making the election 
and the accumulation of capital can 
be done, simply by distributing the 
earnings to the shareholders and hav- 
ing them reinvest the amounts distrib- 
uted by purchase of additional stock. 

Companies that distribute the major 
portion of their income as dividends 
should make the election regardless of 
the tax bracket of the stockholders. 
Look at the savings to a stockholder in 
the individual maximum tax bracket 


: 6—Eliminating double taxation re- Regular Electing 
ble taxation. sulting from disallowance of Corporation Corporation 
travel entertainment ex- Corporate Income — $30,000 $30,000 
QUALIFICATIONS FOR penses. Corporate Tax 10,100 
ELECTION 7—Eliminating the disallowance of — available 
In order to be eligible to file under aa officer-stockholder sa distribution $19,900 $30,000 
the act, a corporation must meet the aries. 
P 8—Eliminating the accumulated Tax to shareholder $18,109 $27,300 


following qualifications: 


I1—It must have not more than 10 


earnings tax. 


stockholders. DETERMINING FACTORS 
2—It must be a domestic corpora- To determine whether to make or 
tion. 


*Richard O. Bertoli is senior partner of R. O. 
Bertoli and Company, accountants and auditors. 
He is a certified public accountant of New Jer- 
sey and the District of Columbia, and a member 
of the American Institute of Certified Public 
Accountants and the American Management 
Association. 


not to make the election, a careful 
analysis should be made of the tax 
status of the corporation and its stock- 
holders as it is now and how it will 
be in the future. 

New corporations should make the 


Total Tax $28,209 $27,300 


If a 919% stockholder will save taxes 


compare the total tax of a regular 
corporation and an electing corpora- 
(Continued on page 13) 


by making the election, how much | 
would you save? 
EXAMPLES 
Let’s look at a few examples, and 
Electing 
Corpora- Corpora- 
tion tion 


B Cc D 
Regular Electing Regular Electing Regular Electing Regular 
Corpora- Corpora- —_ Corpora- Corpora- Corpora- Corpora- 
tion tion tion tion tion tion 
Corporate Income —...._.._ $15,000 $15,000 $30,000 $30,000 $60,000 $60,000 $120,000 $120,000 
Stockholder salaries _......... 30,000 30,000 30,000 30,000 $0,000 30,000 30,000 30,000 a 
Stockholder Tax — 4,908 8,880 4,908 13,596 4,908 25,302 4,908 57,006 
Garrent: Dax Gost. —_____._ 9,408 8,880 15,008 13,596 36,108 25,302 61,808 57,006 
Earnings taxable later ( | 19800 26000 65100 
Cot... 12,033 8,880 19,983 13,596 43,308 25,302 77,583 57,006 
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NOVEMBER 13-16, 1960—GeEoRGIA CAN- 
NERS ASSOCIATION, Annual Convention, 
General Oglethorpe Hotel, Savannah, Ga. 


NOVEMBER 14, 1960—sSOUTHERN 
STRAWBERRY PACKERS ASSOCIATION, Fall 
Meeting, Food Technology Bldg., Univer- 
sity Bldg., University of ‘lennessee, Knox- 
ville, Tenn. 


NOVEMBER 14-15, 1960—wisconsiN 
CANNERS ASSOCIATION, 56th Annual Con- 
vention, Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 16-18, 1960—INDIANA CAN- 
NERS ASSOCIATION, Annual Convention, 
French Lick-Sheraton Hotel, French Lick, 


NOVEMBER 20-21, 1960 — PENNsYL- 
VANIA CANNERS ASSOCIATION, 46th Annual 
Convention, Yorktowne Hotel, York, Pa. 


NOVEMBER~ 21-22, 1960—micHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich, 

NOVEMBER 28-29, 1960—on1o CANNERS 
& FOOD PROCESSORS ASSOCIATION, 53rd An- 


nual Convention, Deshler-Hilton Hotel, Co 
lumbus, Ohio. 


tion. (See table A, B, C, and D) Ex- 
amples are based on the assumption 
that each corporation has three stock- 
holders drawing salaries of $10,000 
each, all stockholders married 
filing joint returns, and that they have 
no other dependents or outside in- 
come. 

Now that you have seen the savings 
available in the above examples, com- 
pute the amount you would save by 
analyzing your own tax position. If 
taxable income to the individual does 
not exceed $170,000 then a savings is 
available. 

Making the election facilitates the 
division of income among members of 
the family. Bona fide gifts of stock to 
members of the family will spread the 
corporate income into the lower tax 
brackets of the children of present 
stockholders. The dependance exemp- 
tion will not be lost if the children 
are under 19 years of age or are full 
time students. 


The opportunity to control taxable 
income is of major importance when 
considering making the election. By 
adopting a fiscal year ending January 
31, the shareholders can decide in De- 
cember whether to distribute income 
in that year or wait until January and 
pay a tax in the following year. As 
much as eleven months tax can be de- 
ferred for a full year by using this 
method. 

Congress has passed the act to bene- 
fit qualifying corporations. Now, it is 
up to the individuals concerned to ac- 
cept or reject the benefits available. 
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Conventions and Schools 


DECEMBER 1-2, 1960—NEW  yYoRK 
STATE CANNERS & FREEZERS ASSOCIATION, 
75th Annual Meeting, Statler-Hilton Hotel, 
Buffalo, N. Y. 


DECEMBER 4-6, 1960—oNTARIO FOOD 
PROCESSORS ASSOCIATION, Annual Conven- 
tion, Royal York Hotel, Toronto, Ont., 


JANUARY 8-10, 1961—NATIONAL PRE- 
SERVERS ASSOCIATION, Annual Convention, 
Galt Ocean Mile Hotel, Ft. Lauderdale, Fla. 

JANUARY 9-11, 1961 — NORTHWEST 
CANNERS & FREEZERS ASSOCIATION, Annual 
Meeting, Multnomah Hetel, Portland, Ore- 
gon. 

JANUARY 12-13, 1961—cANNERS LEAGUE 
OF CALIFORNIA, 38th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif. 

JANUARY 23-26, 1961-——-NATIONAL CAN- 
NERS ASSOCIATION & CANNING MACHINERY 


Canada. & SUPPLIES ASSOCIATION, 54th Annual Con- 
DECEMBER 5-6, 1960—rrRI-STATE PACK- vention, The Conrad Hilton Hotel, Chicago, 

ERS ASSOCIATION, Annual Convention, Lord Ill. 

Baltimore Hotel, Baltimore, Md. JANUARY 29-FEBRUARY 1, 1961— 
DECEMBER 10-14, 1960 — NATIONAL CANADIAN FOOD PROCESSORS ASSOCIATION, 

FOOD BROKERS ASSOCIATION, National Food Annual Convention, Prince Edward Hotel, 

Sales Conference, Chicago, III. Windsor, Ont., Canada. 


NET PROFITS 
with 
SEAFOOD 


Fancy restaurants have nothing on today’s 
budget-minded homemaker when it comes to 
serving up delicious seafood dinners. Modern 


processing machinery has made it easy for her... 
and profitable for you. 


For instance, have you seen the Robins Vibro 
Batter and Breading Machine for automatic 
processing of oysters, shrimp, fish, scallops and 
other foods? It’s simply constructed, compact, 
easy to clean. It has cut breading problems to 
almost nothing and eliminated waste batter 

and breading. It’s just one of the many Robins’ 
designs that is boosting production of quality 
products and reducing labor costs and maintenanc¢ 
time for food processors. 


Why not see how Robins’ 105-year experience in 
the food processing machinery industry can give 
you more for your equipment dollar. Write or call 
for immediate service or a copy of our catalog. 


Ak Robins AND CO, INC. 


Manufacturers of Food Processing Equipment Since 1855 
713-729 E. Lombard Street © Baltimore 2, Md. 


a | EQUIPMENT FOR PROCESSING VEGETABLES, MEATS, SEAFOOD 


\ 
> 
13 


OU can’t blame Baby Kangaroo for 
being hopped up about his mother’s 
5 container. Crib, carriage and nursery all 
in one, the Kangaroo’s pouch is cer- 
tainly a container that does what it is 
supposed to do... best! 


The 


« 


The Canco team. . . thoughts for food! 


Behind every Canco success story are 
the experts who made it possible— 
Canco’s aggressive team of research, 
manufacturing and marketing experts 
. . . the most experienced group in the 
container industry. Their knowledge of 
food processing and consumer needs has 
f resulted in the leading packages of to- 

day and assures you that the great con- 
2 tainers to come will come from Canco. 


a’ To help boost your profits, put the 
Canco team to work on your packaging 
problems. - 


GREAT CONTAINER IDEAS COME FROM 


CANCO DIVISION 


AMERICAN CAN COMPANY 


; 
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Green Giant-Michican Mushroom 
Merger—Stockholders of Green Giant 
Company and the Michigan Mushroom 
Company have approved the merger 
of the two firms. The transaction calls 
for an exchange of 3.2 shares of Green 
Giant common for one share of Michi- 
can Mushroom common. One share of 
Green Giant $100 par preferred will 
be exchanged for 10 chares of Michi- 
gan Mushroom $10 par preferred 
stock. The transaction will involve 
3,000 shares of Green Giant 5° cumu- 
lative preferred stock and 35,200 
shares of common in exchange for the 
outstanding shares of the mushroom 
company. Michigan Mushroom will 
be known as Dawn Fresh Company 
and operated as a wholly owned sub- 
sidiary. 


Alfred W. Ireland, Jr. of Baltimore, 
Maryland, has been named vice presi- 
dent and director of marketing of Gor- 
man, Eckert & Company, Ltd. of Can- 
ada, an associate of McCormick & 
Company. Mr. Ireland has been asso- 
ciated with McCormick & Company 
since 1937 and had been coordinator 
of marketing of new products for the 
firm. The Irelands wil make _ their 
home in London, Ontario. 


QM ASSOCIATION ELECTS 
STOKELY 

Alfred J. Stokely, president of 
Stokely-Van Camp, Inc., Indianapolis, 
was elected President of the Quarter- 
master Association at its annual con- 
vention in Washington recently. 

John S. Ross of Grocery Store Prod- 
ucts Company, West Chester, Penn- 
sylvania, was elected a Vice President. 

During a panel discussion on the 
Military Subsistence Supply Agency, 
it was reported that the National Can- 
ners Association Procurement Com- 
mittee, of which Mr. Stokely is Chair- 
man, has taken under advisement a 
request from The Quartermaster Gen- 
eral that all canned foods be coded to 
permit identification of contents when 
labels are lost during military opera- 
tions. Although certain technical dif- 
ficulties have been raised, the NCA 
Procurement Committee is continuing 
to work on the problem in the hope 
that it can agree on a recommendation 
to the canning industry. 
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Venice Maid Company, Vineland, 
New Jersey—John A. Pepper, presi- 
dent, has announced the appointment 
of Arthur W. Bogard as regional sales 
manager for the New England area. 
In addition to directing sales activi- 
ties in New England, he will coordi- 
nate advertising and special promo- 
tions of the company’s Italian style 
foods with the consumer and _ institu- 
tional markets. Mr. Bogard was for- 
merly with Seabrook Farms Company. 


Real Gold Company (Redlands, 
Calif.) citrus juice processors, have ap- 
pointed Ralph Knox as_ production 
control coordinator, where he will be 
responsible for production scheduling, 
inventory control, packaging and traf- 
fic. 


C. E. Terry has been appointed 
manager of the Houston (Tex.) Mon- 
arch Foods Division of Consolidated 
Foods Corporation. Mr. Terry joined 
the Consolidated Houston organiza- 
tion several years ago as a salesman 
and has served as sales manager for 
the past two years. 


Minute Maid Corporation has an- 
nounced plans for the conversion of a 
6,000 square mile tract of land near 
Indiantown, Florida, into another 
huge citrus grove similar to the one 
currently under development by the 
company near Fort Pierce. An agree- 
ment has been signed between Minute 
Maid and Circle ‘T Ranch, Inc. for 
the purchase by Minute Maid of 3,840 
acres located about four miles North 
of Indiantown, and 18 miles West ol 
Stuart, at a price in excess of $600,000. 


NARGUS—Frank L. Brown has 
been appointed director of merchan- 
dising of the National Association of 
Retail Grocers of the United States 
with headquarters in Chicago, where 
he will direct the promotional activi- 
ties and food store development pro- 
grams of NARGUS, which is expand- 
ing its services and undertaking new 
projects. He will also work on the 
Association’s convention program and 
a new merchandising service of 
NARGUS Bulletin, the Association’s 
official monthly magazine. His previ- 
ous experience fits him well for the 
work. 


Massachusetts Institute of Technol- 
ogy will expand its Food Technology 
Department to be named the Depart- 
ment of Nutrition, Food Science and 
Technology under the direction of Dr. 
Nevin Stewart Scrimshaw, director of 
the Institute of Nutrition of Central 
America and Panama (INCAP) and 
regional advisor on nutrition of the 
Pan American Health Organization. 
Dr. Scrimshaw, who is currently ad- 
junct professor of public health nutri- 
tion in Columbia University, and a 
visiting lecturer in the Harvard School 
of Public Health, will assume his new 
duties as of August 1, 1961. On com- 
ing to MIT he will maintain an asso- 
ciation with INCAP as a_ technical 
director. 


American Society for Quality Con- 
trol has formed a Food and Allied In- 
dustries Division, which will be con- 
cerned with methods for developing 
and maintaining quality standards by 
firms engaged in food growing, fool 
manufacturing, food brokerage, and 
food distribution. Firms dealing direct- 
ly with the consumer, as well as sup- 
pliers to the food industries, are in- 
cluded in the division. President of 
the new division is William A. Golom- 
ski, vice preident of H. J. Mayer & 
Sons Company, Chicago manufacturers 
of flavoring and seasoning materials. 


DEATHS 


Philip H. Wagner, 79, founder of 
Keystone Mushroom Company, Coates- 
ville, Pennsylvania, and the Capitol 
Baking Company, died at his home in 
Coatesville on October 18. Born in 
Pirmasens, Germany, he came to 
America in 1904 when he was 22 years 
old. After a year as a baker's helper 
in Philadelphia, he started his own 
baking business at Westwood, Penn- 
sylvania, where the Capitol Baking 
Company is located. For many years 
he owned and managed the baking 
company and sold the business in 1920. 
He then entered the mushroom busi- 
ness and founded the Keystone Mush- 
room Company and served as its presi- 
dent until he sold the business in 
1930. He was also sales manager of 
the Superior Canning Company, Avon- 
dale, from 1930 to 1940, when he 
retired. 
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CONVENTION PROGRAMS 


WISCONSIN CONVENTION 
PROGRAM 


The 56th annual convention of the 
Wisconsin Canners Association will be 
held at the Schroeder Hotel in Mil- 
waukee on November 14 and 15. The 
schedule of events and the speakers 
are as follows: 


MONDAY, NOVEMBER I4 


9:00 A.M. Registration — Fifth Floor 
Foyer 


10:00 A.M. Luncheon & Afternoon 
Session—Ball Room 


Address: W. C. Schorer, Jr., Reedsburg, 
President, Wisconsin Canners 
Association. 


Address: Milan D. Smith, Pendleton, 
Oregon, President, National 
Canners Association. 


“A New Appraisal of Packaged Gro- 
cery Products’’— Robert D. 
Mueller, New York City, Edi- 
tor of The Progressive Gro- 
cer. 


No convention functions are scheduled 
for the evening to allow time for ap- 
pointments with brokers, buyers, sup- 
pliers or others. 


TUESDAY, NOVEMBER 15 


10:00 A.M. Morning 
Room 


Session — East 


“Food Additives & Pesticide Residues 
in Foods’’-—Henry M. Scott, Madi- 
son, Wisconsin Alumni Research 
Foundation. 


“Outlook for Profits in the Canning 
Industry”—R. W. Rogers, Chicago, 
Vice-President, Harris Trust & Sav- 
ings Bank. 


“Procurement of Canned Vegetables & 
Fruits for Military Needs’—Major 
Gen. Hugh Mackintosh. Chicago, 
Executive Director, Military Subsist- 
ence Supply Agency. 


i2:30 P.M. Luncheon’ with Ladies 
Auxiliary—Ball Room 


3:00 P.M. Ladies Auxiliary Meeting 
and Card Party — Pere 
‘Marquette Room. 


6:00 P.M. Continental Can Com- 
pany’s Cocktail Party — 
East Room & Foyer. 

7:00 P.M. Dinner-Dance — Ball 
Room. 


Music and show, courtesy 
National Can Corporation. 


PENNSYLVANIA PROGRAM 


Jack Grey, president of the Penn- 
sylvania Canners Association, has an- 
nounced the details of the 46th An- 
nual Convention of the Association to 
be held at the Yorktowne Hotel, York, 
on Monday, November 21. After sev- 
eral years without a luncheon, Mr. 
Grey has announced that there will be 
a luncheon this year. To help in 
planning, he has asked that those ex- 
pecting to attend notify the associa- 
tion in advance. 


There will be a special closed ses- 


sion at 9:30 A. M. for Pennsylvania 
canners only. The open session will 


begin at 10 A. M. with committee re- 
ports, followed by reports from the 
National Canners Association, with 
Carlos Campbell as Moderator. 

The luncheon begins at 12:30 P. M., 
after which the following featured 
speakers will be presented: Robert E. 
Solinsky, Chairman of Board, National 
Can Corporation; Susan Adams, ac- 
count executive, Robert Kornfeld & 
Associates, New York City; and Henry 
B. King, President and General Man- 
ager, Quaker City Wholesale Grocery 
Company, Philadelphia. 

The Hospitality Hour will begin at 
6 P. M. followed by the usual Banquet 
and Entertainment at 7 P. M. 


Hamachek 
“IDEAL” Viner 


Any Hamachek customer 
can tell you ... 


Hamachek Viners are solid, ruggedly-built, and always 


dependable. He'll probably also give you a few pointers 


on how to increase efficiency and reduce operating costs. 


That’s the kind of fellow he is. . 


. and that’s why he 


heartily endorses Hamachek Viners. Use them in your 


operation and you'll be just as thoroughly satisfied. 


Established 1880 


WRITE TODAY... 
for detailed 
information 


and prices. 


Kewaunee, Wisconsin 


PEA AND BEAN HULLING SPECIALISTS 
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NEW YORK MARKET 


Prices Continue Well Sustained on Favor- 
able Statistical Position and Increased 
Consumer Demand—Buyers Ignore Prices 
in Covering Requirements—Continued 
Strength Foreseen 


By “New York Stater” 


New York, November 4, 1960 


THE SITUATION. — Demand for 
canned vegetable and fruit staples con- 
tinues well sustained, and the market, 
riding on the crest of a situation pre- 
cipitated by a favorable statistical posi- 
tion and a broadening demand, con- 
tinues to strengthen as canners evalu- 
ate their sales position and find an 
opportunity, through later sales, to 
average out better returns than had 
been anticipated at the start of the 
season. Thus far, veteran leaders ob- 
serve, there has been very little buyer 
resistance to advancing price levels; 
on the contrary, buyer interest has 
been centered mainly in getting at 
least minimum requirements covered. 


THE OUTLOOK.—Trade opinion 
as to near-term prospects in canned 
foods were aptly summed up by Roy 
G. Lucks, president of the California 
Packing Corporation, in a mid-year re- 
port at the week-end to Calpak stock- 
holders. “The strength of consumer 
demand” he said, “the available stocks 
of canned fruits and vegetables, and 
the reasonable current price levels for 
these items make it appear that the 
market for canned foods will continue 
strong over the next few months.” 


TOMATOES.—Canners in the tri- 
states continue to show strong price 
views on tomatoes, with standard Is 
holding at $1.0714-$1.10 and 303s 
ranging $1.35 to $1.40, with 10s quoted 
at $7.50 upwards. Distributors are 
coming into the market for replace- 
ments as needed, and report offerings 
tightening up as canners succeed in 
moving out larger blocks of their new 
pack. Increasingly, it was reported, 
some sellers are showing a disposition 
to withhold tomatoes from the mar- 
ket in anticipation of a better market 
later on in the season, as tomato 


prices continue to stiffen in other can- 
ning areas. 


BEANS.—Buyers are showing more 
interest in standard green beans and 
are scouring the market in an effort to 
beat the $1.10-$1.1214 price quoted 
by some packers on standard 303s 114” 
cut green beans. The market on extra 
standards is held at $1.25, while 4- 
sieve holds at $1.30 and upwards at 
eastern canneries. Fancy round 4-serve 
cut green beans are reported quoted 
anywhere from $1.35 to $1.45, with 3- 
sieve ranging $1.45-$1.55 fancy 
French style generally in the $1.55- 
$1.65 range. 


Other Vegetables —The demand for 
canned corn remains fairly active, and 
the market is showing a strong tone at 
recently advanced price levels. Extra 
standard 303s in the East have gener- 
ally moved up to $1.50. . . Buyers are 
looking for standard peas at attractive 
prices, but are finding canners increas- 
ingly strong in their price views as the 
over-all canned vegetable situation 
continues to strengthen . . . Fancy 
spinach is coming in for more atten- 
tion, with canners in the tri-states 
holding 303s at $1.35, 214s at $1.85 
and better, and 10s at $6.75, f.o.b. 


PUMPKINS.—With holiday demand 
beginning to be felt at the retail level, 
distributors are seeking to replenish 
pumpkin holdings. Fancy — eastern 
pumpkin is offering at $1.10 for 303s, 
with 214s ranging $1.50-$1.55, and the 
market for 10s heading toward the 
$5.75 level. 


CRANBERRY SAUCE.—This item 


1960 EDITION 
NOW READY 


Order Today for Prompt Delivery 


$3.00 per Copy 
9 Court St., Westminster, Md. 


continues to stage a good comeback 
this season, and the trade is buying 
with more confidence. New Jersey can- 
ners quote new pack fancy strained 
300s at $1.60, with whole at $1.65, with 
10s generally bringing $10.20 per doz- 
en. Apparently, distributors report, 
there is no holdover of consumer con- 
cern which made last season such a 
disastrous one for canners and distribu- 
tors, and chains and wholesalers in 
consequence are reverting to more 
nearly normal practices in their cran- 
berry inventory policies. 


CITRUS.—Canned foods buyers are 
looking the canned citrus juice supply 
situation over rather carefully. Aside 
from the fact that the season will be 
behind schedule this year, as a result of 
hurricane losses to early fruit in Flori- 
da, the trade sees a fair juice pack in 
the making, and is not disposed to 
step up buying appreciably until they 
can get a better idea of probable price 
levels. 


OTHER FRUITS. — Demand for 
canned red sour pitted cherries remains 
steady, and the market is showing a 
firm tone, both in the east and in the 
midwest . . .New pack apple sauce is 
moving well, and apparently there is 
no buyer resistance in the making 
against the slightly higher prices this. 
season resulting from a stronger mar- 
ket and lighter supply of raw fruit... 
California and Northwest canned fruits 
are coming in for study, but little in 
the way of new business is reported. 
Buyers are hopeful that the year-end 
may bring offerings of some odds and 
ends by canners anxious to bolster 
their year-end cash position. On the 
basis of current firm prices at primary 
markets, however, the outlook for any 
substantial price concessions to move 
small unsold holdings appears rather 
dubious. In fact, with the over-all 
market taking on a firmer tone from 
week to week, prospects are that can- 
ners will hang onto unsold stocks in 
the belief that they can get a better 
price after the turn of the year. 


SARDINES.—Maine canners are em- 
phasizing the fact that while the pack 
of all varieties of Maine sardines this 
year is somewhat larger than a year 
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ago, the pack of the basic keyless oils is 
below 1959 totals, and are urging buy- 
ers of the latter to cover for spring 
needs well ahead. Meanwhile, the mar- 
ket is without price changes, with 
trade demand generally slow. 


SALMON.—With intercoastal steam- 
er service between Puget Sound ports 
and the Eastern seaboard discontinued, 
salmon buyers in many cases are con- 
solidating their salmon purchases with 
other Northwest canned foods to ob- 
tain minimum freight rates on their 
shipments. Meanwhile, the salmon mar- 
ket remains in strong position, with 
Alaska red sockeyes, presently in good 


supply, quoted at $35 per case for © 


talls, with halves at $23. Medium red 
talls are in light supply, and strong 
at $32 on talls, with halves available in 
larger volume at a range of $19-$20 per 
case. Supplies of pinks are extremely 
tight, and difficult to locate at $28 for 
talls and $15.50 for halves, with chums 
likewise in limited supply and firm at 
$24 for talls and $13.50 for halves. 
Pudget Sound sockeyes remain strong 
and available only in a limited way at 
$25 per case for halves and $15 for 
quarters, all f.o.b. northwest shipping 
point. 


CHICAGO MARKET 


Trading Routine as Trade Accepts the 
Facts—Canners Insist on Contract Ship- 
ments—Buyers Hopeful Unshipped Goods 
Will Show—General Market Strong 


By “Midwest” 
Chicago, November 3, 1960 


THE SPITUATION.—Trading in 
the Chicago area seems now to have 
simmered down to what could be con- 
sidered routine. Distributors have re- 
ceived about all the bad news that is 
coming in regards to pro-rated de- 
liveries and most of them have found 
they cannot do much about covering 
in other directions at present. How- 
ver, there is always the hope addi- 
‘ional supplies might turn up later on 
snd there just could be a lot more 
‘act than hope in this kind of think- 
‘ug. This year, judging by statements 
‘rom most of the canning industry, 
sanners will be tough in regard to 
he movement of goods under con- 
tract. Most canners have already in- 
sisted that buyers order their pre- 
season commitments in line with con- 
tract terms as they are turning down 
a lot of current business now and do 
not intend to bypass this kind of op- 
portunity if a buyer starts dragging 
his feet on shipments. .If this kind of 
thinking is sincere, additional unsold 
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merchandise may show up at the end 
of each fiscal quarter. 

The general market is still one of 
strength although the trade feel the 
worst is over insofar as price increases 
are concerned and they are buying ac- 
cordingly. Apple products have come 
in for considerable attention recently 
and prices on most items are moving 
higher. Sliced apples and applesauce 
both are up or will go up in the face 
of advancing raw stock costs. Apple 
cider, a very popular item at this time 
of the year, has been in a turmoil for 
the past several weeks. The trade 
have been scrambling for insufficient 
supplies due to a late pack in Michi- 
gan and any number of shelves were 
bare for Halloween. 


CORN.—Chicago buyers are al- 
ready finding it very tough to buy 
lower grades of corn, particularly in 
tens. Extra standard tens, both cream 
style and whole kernel, are held at no 
less than $8.25 and up to $8.50. How- 
ever, most local canners are posting 
the sold out sign and turning down 
orders. Standard 303s are very limited 
and closely held at $1.35 with extra 
standard usually at $1.45. Fancy grade 
is generally listed at $1.65 for 303s and 
$9.25 for tens. 


BEETS.—The beet pack, both local- 
ly and in New York, was not up to ex- 
pectations with the market very much 
on the strong side. The trade com- 
plain they are in receipt of price bul- 
letins which are usually accompanied 
by a statement that little or nothing is 
actually available for sale. For ship- 
ment against early bookings, prices on 
fancy sliced have moved up to $1.10 
for 303s and $5.25 for tens. Salad sliced 
tens are very tight and most canners are 
now holding at $4.75. It’s been a long 
time since beets were in a similar posi- 
tion. 


SWEET POTATOES.—On top of 
everything else, reports from the can- 
ning fronts now indicate a short pack 
of sweet potatoes which just adds a 
few more woes to the average buyer’s 
current problems. Fancy three squats 
out of the East are no less than $2.00 
up from the low point of $1.90 and 
they are sure to go higher. Fancy tens 
range from $9.00 to $10.00 depending 
on the count involved. 


TOMATOES. — There has_ been 
more spark and life to the tomato 
market since the pack began this fall 
than there was all of last year. Sales 
have been good and the market has 
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been a rising one. Standards are strong 
at $1.35 to $1.40 for 300s and $7.75 for 
tens. Extra standards of even fair qual- 
ity are now bringing $1.50 for 303s and 
up to $1.65 for top grade with tens no 
lower than $8.25. A strong market, 
both in the East and in California, is 
doing the boys in the canning business 
locally no harm at all. 


BEANS.—The early season rush for 
quick shipments when ready has taper- 
ed off somewhat but the market con- 
tinues very strong. Standard cuts in 
303s are holding well at $1.15 while ex- 
tra standards are usually listed at 
$1.30. This grade in tens is beginning 
to tighten up and the trade are finding 
sources of supply limited. Prices are 
generally quoted at $7.00 to $7.25 ex- 
cept out of the South where goods are 
still available at slightly less money. 
French style appear very tight and the 
same thing is true of fancy cut Blue 
Lakes. 


APPLE PRODUCTS. — The apple 
crop seems to have fallen down in all 
producing areas and prices are on the 
upswing as a result. It is still possible 
to buy fancy applesauce at $1.40 for 
303s and $7.75 for tens but it won’t be 
for long. Faced with advancing raw 
stock costs many canners have already 
boosted these prices by 5 to 10¢ on 
303s and 25 to 50¢ on tens. For the 
same reasons, sliced apples in all sizes 
have likewise moved to higher ground. 
However, the real activity recently cen- 
tered on apple cider as that is an item 
the trade needs now and Michigan 
canners just couldn’t meet the demand. 
It was quite a scramble. 


CITRUS.—The trade here are be- 
coming a little anxious about the new 
pack of citrus as local stocks are run- 
ning low and the pack in Florida is 
late. So far, canners there have not seen 
fit to quote although they have started 
to run on grapefruit. Last sales re- 
ported here were on the basis of $3.25 
for sugar added orange in 46 07. tins 


and $2.65 for grapefruit juice. The 
new pack of natural juice should find 
a ready home here when canners are 
ready to ship. 


WEST COAST FRUITS.—This en- 
tire market is generally on a steady 
basis despite some of last week’s rumors 
to the contrary. Clings have not moved 
too well so far and that fact probably 
accounts for a number of canners drag- 
ging their feet on higher prices. Free- 
stone peaches, on the other hand, have 
moved very well with prices remain- 
ing firm. Cocktail movement into this 
market is either up to par or very close 
to it and the general market is un- 
changed except for some trading on 
tens which is expected to end soon. 
There is still plenty of concern about 
pears as the total pack is down sharp- 
ly and canners have not announced as 
yet deliveries against early season com- 
mitments. There is still a scramble for 
sweet cherries but this seems to be a 
lost cause for sure. 


CALIFORNIA MARKET 


Packers Eager to Secure ‘The Last Ton” 
That Tomato Fields Will Produce—Prices 
Stay Firm — Most Packers Withdrawn 


By “Golden Stater” 


San Francisco, Calif., November 3, 1960 

TOMATOES AND PRODUCTS.— 
Ideal October weather put canners 
over last year’s tonnage but markets 
are so firm and packers still short, that 
they are attempting to pack “the very 
last ton.” Even if the outside total 
tonnage of 214 million could be ob- 
tained, shortages will not be replaced. 
Even at the advanced prices, most 
items are not available. Even at sub- 
stantially over the advanced lists, im- 
portant products items cannot be pur- 
chased. 

The latter applies in particular to 
paste, puree, and catsup. New business 
on these items was slow last week— 
plenty of buyer interest but no sellers. 


ASPARAGUS. — California Canners 
League figures as of October 1 con 
firm the strong position of GT&W 
asparagus in both whole spears and 
cut spears. Against last year, ship 
ments of spears up 16 percent and cuts 


_up 83 percent, with stocks on hand 


down 31 percent and 44 percent re. 
spectively. Totals of both show ship- 
ments up 42 percent and stocks down 
34 percent. 


CALIFORNIA FRUITS.—With the 
exception of standard grade apricots 
and off-grade freestones, the price 
items in fruits are short and the trade 
now turning attention to better grades 
of clings and pears, and continuing to 
move fruit cocktail. 

With the exception of pears, the in- 
stitutional 10’s of choice grades of apri- 
cots, clings, freestones, and fruit cock- 
tail in adequate supply with varied 
trading dependent on individual 
canners. 

SITUATION.—Another week with- 
out life to fruit buying but routine 
shipping at a good pace. 


P.1.A. PUBLISHES SCHOOL 
LUNCH BULLETIN 

Coincident with the announcement 
of the purchase of 417,000 cases of 
canned apple sauce by the Agricultural 
Marketing Service of U.S.D.A., Proc- 
essed Apples Institute, Inc. is distrib- 
uting a new issue of “Happy Apple's” 
School Lunch Bulletin, designed to as- 
sist School Lunch Managers in using 
apple sauce in Type A lunches re- 
quired in the National School Lunch 
Program. 

The Bulletin features tested quan- 
tity recipes adapted to standards re- 
quired for use in the School Lunch 
Program. Other suggestions indicate 
additions and substitutions that can 
be-made in basic recipes found in the 
standard U.S.D.A. Recipe Card File. 
The limited. supply of the Bulletins 
restricts distribution to single copies 
for School Lunch Managers. 
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FTC’s PROGRAM 

(Continued from page 6) 
the questionnaire. Summer vacations 
presented difficulty in some cases, but 
no complaints were made that the re- 
ports were burdensome or too difficult 
to prepare. Replies have indicated that 
education in the requirements of the 
law is greatly needed by many. There 
is reason to believe that the project 
itself has had a useful educational 
result. 

A second area of inquiry covers the 
major food chains, including volun- 
iary and cooperative organizations. 
More than 200 questionnaires have 
been mailed to these distributors seek- 
ing the facts from them on their re- 
ceipt of promotional allowances. Near- 
ly 90% of those ordered to file special 
reports have complied. Without this 
systematic canvassing of large buyers, 
the Commission’s current drive for 
compliance cannot be complete or 
completely fair. 

GOAL 

The Federal Trade Commission’s 
purpose in the current drive to achieve 
broad compliance with the trade regu- 
lation laws is not to destroy or frus- 
trate the continuing potential of free 
competitive enterprise in the food in- 
dustry or in any other industry. The 


Commission’s basic goal is to insure 


that competition in the food industry 
remains free of corporate monopoly or 
State control. 


EDUCATIONAL GOALS 

In recent years the Commission has 
made a redoubled effort to provide 
businessmen something more than the 
menace of legal process. Through a 
program of business and public edu- 
cation, we have been seeking to broad- 
cn knowledge of the laws’ requirements 
and to insure greater respect for those 
requirements by management officials 
at all levels of the business commun- 
ity. As you know, last Spring, upon 
‘he recommendation and staff work of 
ur Robinson-Patman Task Force, the 
“ommission took the unprecedented 
cp of issuing Guides for compliance 
ith certain sections of the Robinson- 
‘tman Act. I understand that copies 
these Guides have been made avail- 
le to every member of this Associa- 
on. Your Counsel and your Execu- 
‘ve Director were consulted in the 
rafting of these Guides. There is rea- 
in to believe that the Guides have 
cen genuinely useful, particularly to 
mall businessmen, in the food indus- 
ry and throughout our entire Ameri- 
in distribution system. When ques- 
ions of compliance with the Robin- 
on-Patman Act arise in your mind, I 
irge you strongly to refer carefully to 
hese Guides. They should be of con- 
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tinuing assistance to you in under- 
standing your own responsibilities un- 
der the law and in pointing out to 
others what their responsibilities are. 


“POT SHOT” ENFORCEMENT 
UNFAIR 

The present Federal Trade Commis- 
sion is attempting to bring ever greater 
fairness to its enforcement of the trade 
regulation laws by seeking from com- 
peting businessmen simultaneous com- 
pliance with the requirements of the 
laws. We are trying to eliminate, 
wherever possible, competitive in- 
equities which can result from “pot 
shot” enforcement. The efforts to study 
the food industry and our current in- 
vestigations which I have outlined 
above have already had a measure of 
success in this respect. Further success 
depends in part upon a genuine under- 
standing among the business commun- 
ity of the Trade Commission’s goals 
and a continuation of the cooperation 
which we have already received from 
an overwhelming majority of those to 
whom questionnaires and orders to file 
reports have been sent. Of course, I 
believe that our legal position in all 
of this is sound and that we can re- 
quire those things which, on some oc- 
casions, we have merely requested. But 
the point is that quick and thorough 
cooperation with our efforts can do 
much to insure that competitive in- 
equities will be avoided. 

I believe that American business in 
general and the food industry in par- 
ticular should welcome the redoubled 
efforts of the Federal Trade Commis- 
sion to achieve broad compliance with 
the trade regulation laws. 

Some individuals will find their free- 
dom to use unlawful practices re- 
strained. This they may find tempo- 
rarily inconvenient. But it is my 
further belief that in the long run in- 
dustry generally will benefit from 
broad-scale elimination of the dis- 
criminatory dealing at which the Rob- 
inson-Patman Amendments were 
aimed. The elimination of these evils 
should permit the great potential in 
our free competitive system to operate 
with greater benefit to us all. 


INSURANCE AGAINST FURTHER 
RESTRICTIVE LEGISLATION 


One last point deserves emphasis. 
Vigorous enforcement of existing legal 
requirements and good faith coopera- 
tive efforts at compliance with those 
requirements are the best insurance 
which can be had against further re- 
strictive legislation which would cur- 
tail the freedom of all buyers and sell- 
ers and whittle down our competitive 
system. Proposals were made in the 
last Congress which, if passed, would 


have substantially reduced the free- 
dom of each member of your Associa- 
tion. Similar proposals will probably 
be made in the next Congress. Such 
proposals are nourished by pockets of 
ignorance and disrespect for current 
trade regulation requirements. The 
best way to defeat such moves at fur- 
ther restriction of free competition is 
to remove the bad situations from 
which they draw nourishment. The 
Federal Trade Commission’s program 
of education and enforcement should, 
in this respect, be of assistance to those 
who genuinely value their own busi- 
ness freedom and our free enterprise 
system. 


New Orleans Cuisine, Inc. (New 
Orleans 25, La.), canners of seafood 
specialty items has added shrimp stew 
as a new item in its line of mouth- 
watering dishes, which include seafood 
gumbo with shrimp, crabmeat, okra; 
genuine turtle soup with sherry; cray- 
fish bisque, four stuffed crayfish shells 
in each can; shrimp creole; shrimp 
bisque; oyster soup; and crab bisque. 
The company is offering an assortment 
of six cans in a gift package. 


STATEMENT REQUIRED BY THE ACT OF 
AUGUST 24, 1912, AS AMENDED BY THE 
ACTS OF MARCH 3, 1933, JULY 2, 1946. 
JUNE 11, 1960 (74 STAT. 208) SHOWING 
THE OWNERSHIP, MANAGEMENT, AND 
CIRCULATION OF CANNING. TRADE, pub- 
listed weekly at Baltimore, Maryland, for 
October 1, 1960. 

1. The names and addresses of the publisher, 
editor, managing editor, and business managers 
are 

Publisher—THE CANNING TRADE, INC., 
2504 St. Paul St., Baltimore 18, Md 

Editor—Edward E. Judge, 2504 St. ‘Paul St. ’ 
Baltimore 18, Md. 

Managing Editor—Arthur J. Judge, 2504 
St. Paul St., Baltimore 18, Md. 

Business Manager—Arthur J. Judge, ‘2504 
St. Paul St., Baltimore 18, Md. 

2. The owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and 
addresses of stockholders owning or holding 
1 percent or more of total amount of stock. 
If not owned by a corporation, the names and 
addresses of the individual owners must be 
given. If owned by a partnership or other un- 
incorporated firm, its name and address, as 
well as that of each individual member, must 
be given.) 

THE CANNING TRADE, INC., 2504 St. 
Paul St., Baltimore 18, Md. 

Arthur I. Judge, chairman, 2504 St. Paul 
St., Baltimore 18, Md.; Arthur J. Judge, Pres., 
2504 St. Paul St., Baltimore 18, Md. 

3. The known bondholders, mortgagees, and 
other security holders owning or holding 1 per- 
cent or more of total amount of bonds, mort- 
gages, or other securities are: None. 

4. Paragraphs 2 and 3 include, in cases 
where the stockholder or security holder ap- 
pears upon the books of the company as trus- 
tee or in any other fiduciary relation, the name 
of the person or corporation for whom such 
trustee is acting; also the statements in the 
paragraphs show the affiant’s full knowledge 
and belief as to the circumstances and condi- 
tions under which stockholders and security 
holders who do not appear upon the books of 
the company as trustees, hold stock and securi- 
ties in a capacity other than that of a bona 
fide owner. 

5. The average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
scribers during the 12 months preceding the 
date shown above was: (This information is 
required by the act of June 11, 1960 to be 
included in all statements regardless of fre- 
quency of 2075. 

Arthur J. Judge, Business Manager 

Sworn to and subscribed before me this 28th 


day of September, 1960. 


Mary A. Judge, N. P. 
(My commission expires May 1, 1961.) 
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ASPARAGUS 


Calif., Fey., All Gr., No. 300 
3.65-3.70 
3.60 
3.45 

Gr. Tip & Wh. Colossal......3.20 
Med. -Small 3.10 


Tri-St. Fcy., All Gr., No. 300 


Mammoth ..... 3.77% 
3.724% 
2.20 


Mid-W., P nag All Gr., Cuts & Tipe 


1.50 50 
No 1 Pic 
ase ++ -13.00-14.00 
BEANS, Stringless, Green 
East 
Fey., Fr. 1.05 
No. 303 1.65-1. 
Fey., Cut. Gr., No. 303. .1.45-1. ‘80 
8.00-8.50 
Ex. St., Cut Gr., 
.50 
6.75 
wax, Fcy., Wh., sv., 
No. 303 . 
SvV., No. 303. -1.55-1.60 
Ex “std. Cut, No. 303 ..1.40-1.45 
Midwest 
Gr., Wh., Fey., No. 303. .1.80-2.85 
11.50-12.50 
Fey., Cut, No. 303...... 1.50-1.55 
8.50-9.50 


sta. “Cut,, No. 303. 
No. 10 
Wax, Fcy., Cut, 3 sv.. 


9.00-9.75 
1.45-1.50 
Ex. Std., No. 303 -1.45 


South 
Fey., Wh. Gr., No. 303 ......1.90 
--9.00 
Fey., Cut, Gr., No. 303...... — 
Ex. Std., No. 303 ..... 
Blue Lakes 
Fey., Vert. 3 sv., No. 303 ..2.45 
2.35 
Fcy., Cut, 3 sv., 
9.75 
Ex. sv., No. 303. -1.45 
BEANS, LIMA 
East 
Fey., Tiny Gr., No. 303 ..... 2.50 
No. BOB -2.10-2.15 
12.25 
11.00 
G.&W., No. 303 ..1.45 
9.50 
West 
Fey., Tiny Gr., No. 303. .2.25 
Small, No. 2.00 
Medium, No. 303 ......... 1.90 
Ex. Std., Gr. & W., No. 303 ...1.45 
BEETS 
East, Fey., Diced. 
10 


2. 
Fey., Sliced, No. 303......1.22% 
Midwest. Fey., Sl., 8 oz. ...82% 


No. 4. 50- 4.75 
CARROTS 
East, Fey., Diced, 
1.20-1.22% 
BO. BD -6.50-6.60 
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Mid-West, Fancy, Diced, 


6.50 
Sliced, No. 303 1.40-1.45 
CORN 
East 
W.K. & C.S. _— 
No. 303 ... -1.55-1.65 
8.75-9.25 
Sta, MO. BOS 1.50 
No. ..+.8.00-8.50 
Std., No. 303 135.140 
No. 10 -7.50-7.75 
Shoepeg, Fey., No. 303 ..1.50-1.75 
No. 10 9,60-10.00 
Ex. Std., ‘No. "303. -1.35-1.60 


Mid West 
W.K., C.S., Gold., 


bi 12 oz. . 1.65 
Ex. Std., No. 303 ......1.45-1.55 
Btd., No. 303 ..... 1.35 


Co. Gent., W.K. & C.S. 
No. 10 woe 
Ney No. "303 
10 es ee 08.50-8.75 
sta. “No. 
No. 


PEAS 
East Alaskas 
1 sv., No. 303 ........2.59-2.60 
2 NO. 10 11.75 
Ex. Std., 2 sv., No. 303. -1.40- 1.50 
No 0 
3 WO. BOS 
4 sv., NO. BOB .. 1.30-1.35 
Std., 3 sv., "No. 1.30 
1.25-1.30 
Pod. Run, No. 303 ........ 1.25 


Fast Sweets 
vey.» _ Run, No. 303 1.45-1.55 


8.25-8.50 
Ex. No. 303 -1.30-1.35 
Midwest Alaskas 
1.65-1.75 
2.60-2.70 
13.50-14.25 
2 NO. BOS 2.0 
12.00-12.25 
3 sv., No. 303 
8.50-9.00 
Ex. Std., 3 sv., 8 oz......92%-.95 
sv. No. 303 1.40-1.47% 
3 sv., No 8.25-8.50 
4 ev., No. 10 -7.50-7.75 
Wy B 200. 00,00 85 
3 Mo. 1.30-1.32% 
6.75-7.25 
Mid-West Sweets 
Fey., 3 ev., No. 303 ..... 1.55-1.60 
Pey., 4 Mo. BOB. 1.50 
Ungraded, No. 303. . .1.50-1.55 
Ex. Std., 3 sv., No. 303...... 1.40 
4 Me. BOB 5 
7.50-7.75 
No. 303 ....1.30-1.37% 
7.50-7.75 
Std., » No. 303... .1.25-1.32% 
6.75-7.25 
PUMPKIN 
Midwest, Fcey., No. 2% ..... 1.60 
East, Fey., No. 2%..... 1.50-1.55 


SAUERKRAUT 
Midwest, Fey., No. 303 


1.3744-1.42% 

1.90-1.95 

OD 6.40-6.60 

BU 

Tri-State, Fcey., No. 303....1.35 


Ozark, No. 303.........1.20 
Calif., Fey., No. 303.1.17%-1. 33% 
No. 2% 


SWEET POTATOES 
Tri-States, syr., Nq 303.....1.56 


rer 
0.0.06 000 00 
9.00-10.00 
TOMATOES 
Tri-States 
Ex. Std., No. 303 65 
2% 2.50 


7. 00- 7. 10 
Ozarks, St., No. 303..... 1.35-1.45 
7.50 
CATSUP 
1.70 
10.25 
Mids Fey., 14 oz. .1 
East, Fey., 14 oz...1.87%-1. th 
011,00-11,90 
TOMATO PASTE 
Calif., Fey., 96/6 oz. ...7.85-8.00 


No. 10 (per doz.) 
12.75-13.00 
No. 10 (per doz.) 30% .14.25 
Mid-West 
No. 10 (per doz.) 26%....11.75 
TOMATO PUREE 


No 
Mid- went, Fey., "1.045, 
No. 1 


FRUITS 


APPLE SAUCE 
East, Fey., No. 303..........1.40 


Calif. 
APPLES (Fast) 
APRICOTS 
Halves. Fey., No. 2% ...... 4.00 
13.50 
Choice, No. 2% 3.15-3.25 
NO. 20 11.20-11.70 
Pid, Me. 12.00 
Fey., Wh. Peeled, No. 2% ....4.00 
No. 13.50 
BLUEBERRIES 
No. 300 H/S . 


No. 10, Water ee 
CHERRIES 
R.S.P., Water, No. 25-2.40 


R.A., Fey., No. 2% ee 
BD. 
Choice, BU Ter 
COCKTAIL 


Feoy., No. B08 


CANNED FOOD PRICES— 


GRAPEFRUIT SECTIONS 
Fla. Fey., No. 303 .........1.90 
Fey., Citrus Salad, 
PEACHES 
Calif., Fey., No. 303..1.87% 
No. 


No. .00 
Choice, No. 303 62% -1.79 


Std., No. 303 -1.55-1. 
NO. 2% 


No. 10 . 
Elberta, Fey, No. 2%. ..2.90-2.95 
WO. 10 
Choice, No. 
NO. 10 


PEARS 
Fey., No. 303 ee 
No. 


WO 
Choice, No. 303 62.20 
NO. 2% 
NNO. 10 
Btd., No. 303 


NO. 24% 


NO. 10 


PINEAPPLE—Per case 
(Toll & Wfge. extra) 
Hawaiian, Fey., Sl., 24/2... .6.95 
BE/BU 


Choice, Sl., 24/2 


6/10 . 
Half Slices, 24/2 
24/2 


6/10 


PLUMS, PURPLE 
N.W., Fey., No. 303 .....-..—= 


INO. BH 
20. 

Choice, No. 303 ..... 

NO. 20 -11.25 

JUICES 
APPLE 

Midwest, 1 qt. gl. 2.20-2.25 
46 OB. CUM 2.95-3.15 


CITRUS BLENDED 


GRAPEFRUIT 
ORANGE 


46 
‘PINE APPLE—Per Case 


Hawaiian, Fey., 24/2........2.60 


12/46 OZ. 
TOMATO 

OB. 2.50-2.55 
No. wees 
Fey., No. "2 1. 22% 

cali. Fey., NO. 2 1.25 

5.25 
FISH 


SALMON—Per Case 48 Cans 
Alaska, Red, No. 1T. .35.00-36.00 


P.S. Sockeye, 
wis Tall, No. 1 


Chum, Tall, No. 1 
13.50 
SARDINES-—-Per Case 
Calif., Ovals, 24/1’s .....4.25-4.50 
Ovals, 48/1'S 00 
No. 1 T., Nat. 
Maine, 4% Oil Keyless ..8.50-9.00 
Oil Key Carton 
SHURIMP—Reg. 5 oz. per doz. 
JUMBO 
Medium ..... 


TUNA—Per Case 
Fey., White Meat, %’s 13.00-1:.00 
Fey., Light Meat, %4’s......11.00 
Chunks .............9.50-10.00 


i} 
ail 
No. | 
No. 303 hii 
Mid-West, Fcey., No. 1 ......1.40 

> 
INO. BOB Crushe 24 5.60 
Calif. Fey., S.P., No. 303. .1.87% 

Std., No. 303 

y 9% 9 .9 
4 Ex. § N 1.45 

Std., No 

7 . .1.00-1.05 
15-2.20 
a 5-12.45 
THE CANNING TRADE November 7, 1969 


